AMELIA&ISLAND

DC BOARD PRESE



ISLAND

TOURIST DEVELOPMENT COUNCIL

GOVERNMENT IN THE SUNSHINE

Members of the Amelia Island Tourist Development Council are subject to “Government in the Sunshine.” Open government is a
cherished principle guaranteed under Florida Law. The right of public access gained constitutional status when the Public Records
and Meetings Constitutional Amendment took effect on July 1, 1993. A copy of the “Government in the Sunshine” manual is
available for review. If you have any questions regarding “Government in the Sunshine,” please contact the Administrative Office.

CONFLICT OF INTEREST/CODE OF CONDUCT

The members of the Tourist Development Council have a fiduciary relationship to the Nassau County BOCC. This relationship
requires that in the performance of their duties they shall act in good faith, with undivided loyalty to the County and with the high
degree of diligence, care and skill which reasonably prudent persons would exercise in the conduct of their own affairs. This
relationship further requires that the AITDC members not take advantage of their positions, or the knowledge gained there from for
private gain or other personal advantage, either for themselves, their families, or anyone else in whom they have a direct or indirect
personal or financial interest, to the detriment of Nassau County.

ANTITRUST STATEMENT

The purpose of this meeting today is to act upon matters relating to the business of the tourism industry on Amelia Island and not to
discuss or pursue the business interests of individual companies. Members of the AITDC should proceed with due diligence, keeping
in mind the requirements and prohibitions of Federal and State Antitrust laws. Specifically, but without limitation, there should be no
discussions or deliberations relating to pricing methods, allocation of territories or customers, or restraints of trade as to property
owners, suppliers, or others.
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& 16 Disciplines

— Governance, Finance, HR, Marketing,
Technology, Destination Development, Research

& 58 Mandatory Standards, 30 Voluntary
& Since 2007, Fewer than 200 DMOQO’s
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FY2014 YTD BUDGET

Description
INCOME
EXPENSES

Cost of Collections

TDC Admin. 15%
Marketing - 65%
Travel Trade - 10%
Beach Improv. 10%**

EXP. TOTAL

NET

FY 2014 Budget

$4,506,887

$135,206

$655,752
$3,158,228
$732,918
$337,172

$5,109,276

$512,389

FY Actual

$4,449,448

$133,483

$647,394
$2,281,243
$243,756
$86,349

$3,392,225

$1,057,223

Variance

$57,438

$1,722
$8,357
$876,985
$489,161
$250,822

$1,627,047

$2,224,462

AMELIAGISLAND




FY2015 YTD SPENDING

Beach, $92,731,

13%
Travel Trade,
$39,314, 6%

®m Administration = Marketing = Travel Trade m Beach

Administration,
$95,494, 13%

Marketing,
$481,666, 68%

AMELIAGISLAND



FY2015 SUPPLEMENTAL BUDGET

REQUEST
& Marketing Reserve v' Target NE/MW Cities
$1,476,015 v Interactive Marketing

v' Off Season Events

k Incr
Budget $600k Increase v Increased Co-Op

& Travel Trade Reserve v Medical Tourism
$540,907 v DC MP Event
Budget $125K Increase v Depot Enhancements

AMELIAGISLAND
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1 - Welcome

2 - Info Gathering
3 - Relax/Recharge
4 - Deep Dive

5 - Meeting/Ops

Paul Project: Scale: Date: ‘ Revislon: ‘ 2. | 3. ‘ Title: Sign Type N/A
Bawman Amelia Island Visitor Center NTS 12-17-2014 ‘ 1. ‘ a | 5. ‘ Visitor Journey Zones 1 .0
DESIGN

Copyright 2014. All rights reserved. This document may not be reproduced in any form without prior written agreement with Paul Bowmnan Design. Drawings are design intent only. Fabricator to verify mounting conditions and substrates. Fabricator responsibie for engineering and structural integrity of all designs,
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AITDC BOARD
CANDIDATES

& Pat Gass AMELIA (5 ISLAND

TOURIST DEVELOPMENT COUNCIL

& Barbara Halverstadt

& Mac Noden

&Tim Poynter
& Donald Stamets
& George Sheffield

AMELINGISLAND
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FY2014 RECAP

& 566,600 Overnight Visitors

& $112 Million in Taxable Lodging Sales
& $383.5 Million in Direct Spending

& $504 Million in Economic Impact

& 38.5% of Nassau County Sales Taxes

& 25% of Nassau County Jobs

AMELIA&ISLAND |



FY2014 RECAP

& Occupancy 67.3% UP 6.3%
& ADR $202.02 UP 6.0%
& RevPar $135.91 UP 12.6%
& Demand 455,659 UP 14.4%

& Revenue $92 Million UP 21.3%

_ * AMELIA ISLAND |



OCTOBER 2014 STR

Change

Occupancy 67.9% 8.4%
ADR $200.35 9.4%
RevPar $136.07 18.6%
Demand 39,056 8.3%

Revenue S7,824,735 18.5%

Figures represent Amelia Islana,

not Nassau County AMEH-A&ISLAND



COMP SET OCTOBER 2014

250.0 /
/ $20
200.0 -
150.0 4/ $11 $13
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100.0 /
S $75.06
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AMELIA ISLAND

2014 Golf Tourism Update
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Floridas _

First Coast Baseline Data

“'Golf

e Total Paid Round reports submitted by golf course on a monthly basis
» Each course indicated # of tourist generated rounds and local rounds

» Courses represented in this report have submitted these monthly reports
consistently each month for 17 months giving a fair representation as to the
state of golf and golf travel to the Island.

« Data obtained from the following courses:
*Fernandina Beach Golf Club
«Omni Amelia Island Plantation -- Oak Marsh
«Omni Amelia Island Plantation -- Ocean Links
*The Golf Club of Amelia Island
*The Golf Club at North Hampton
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FlllE_E (Tt'-'”“t YTD Golf Rounds Played - 2014
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NATIONAL GOLF FOUNDATION

% Change 2014 vs. 2013
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January | February | March April May June July August |September October

—&—Florida -16.8% 3% -1.1% -2.1% 2.8% 0.9% 1.2% -2.1% -5% -2%
=8-S Carolina -30.5% 6.3% -6.7% -0.7% 0.9% 1.1% 4.9% -0.9% -8.1% -2.3%
—#—National -3.6% -4.6% -4.8% -1.7% 0.9% -2.8% 1.1% -2.8% -2.3% -1.5%
—>South Atlantic| -22.5% 1.6% -4.2% -4.8% 1.6% 1.1% 1.1% -1.4% -5.7% -2.4%
== NE Florida -25.2% -1.3% -2.6% 4.8% 18% 3% 1% 6% 1% 1%
—0—Amelialsland -24% 3.9% 6.6% 15.7% 21.4% 5.7% 12.2% 16.6% 1% 16.6%
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Total Rounds to Tourist Rounds
+7.2% +12%
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oricda’s
Fllat Coast Travel Rounds to Amelia Island 2014 vs. 2013 YTD

'Golf
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January | February | March April May June July August September October
®2013| 3,693 4,916 7,040 4,368 3,551 2,281 3,079 2,903 3,116 4,207

2014 3,151 5,860 7,532 4,916 5,330 3,774 4,391 3,691 3,258 4,844




orida’s
Fllwt Li‘ni“ﬂt Golf Tourism Room Nights 2014 vs. 2013 YTD

“'Golf
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m2013

1,570

2,089

2,992

1,856

1,509

969

1,308

1,223

1,324

1,787

w2014

1,339

2,491

3,201

2,889

2,265

1,604

1,866

1,569

1,385

2,059




Florida’s

First Coast o1 channel & Golfchannel.com

*Golf

October-November 2014

THINK OF IT AS A 42 MILLION
SQ MILE WATER HAZARD.

AMELIA&ISLAND

COME MAKE MEMORIES®

Planned Planned Total Delivery Billing Rem:?:i‘:g to | Value of Over

Line Item ID F Name Start Date End Date Units Rate Cost Impressions Clicks Yield Total Total be Delivered Delivery
100209098 NBCSG: GC: ROS Media: 300x250 10/7/2014 |11/30/2014 3,125,000 $1200|% 37.500.00 3,260.494 1.085 0.03% $ 37500005 = $ 1,625.93
100209099 NBCSG. GC: ROS Media: 728x90 10/7/2014 | 11/30/2014 3,125,000 $ 1000|% 31.250.00 3.175.645 1,112 004% | $ 31.75645|9% 31.25000(% - $ 906.45
100209100 NBCSG: GC: ROS Media: 728x90 Bottom 10/7/2014 |11/30/2014 3,125,000 $ 1000|% 31.25000 3,139.929 420 001% |'$ 3139929| % 3125000 |5 5 14929
100212699 NBCSG: GC: ROS Media: 300x250_Amelia_lsland 10/8/2014 | 11/30/2014 781.250 $1200|% 9.375.00 815,656 295 004% | $ 978787 % 9,375.00 | 5 $ 412.87
100212700 NBCSG: GC: ROS Media: 728x00 Amelia_Island 10/8/2014 | 11/30/2014 761.250 $ 1000|% 7.812.50 797.403 275 003% | S5 797403| 9% 7.81250 | 5 = 5 161.53
100212701 NBCSG: GC: ROS Media: 728x90 Bottom_Amelia_lsland 10/8/2014 |11/30/2014 781,250 $ 1000 | % 7.81250 793 766 109 001% |5 793766| 5 7.81250 | 5 = 5 12516
11,718,750 $ 125,000.00 11,982,893 3,296 $ 127,981.23 $ 125,000.00 $§ $ 2,981.23

50 total spots running 10/8-11/14 32% of spots (16) ran on the weekend
68% of spots (34) ran on weekdays
14 spots/28% of schedule first week

8 spots/16% of schedule second week 20% of spots ran in Morning Drive original

11 spots/22% of schedule third week or replays

8 spots each of week 4 & 5/16% of schedule each

week Rest of spots ran in various programming
including

28 spots 6a-6p - Daytime - 56% of schedule LPGA, Inside the PGA TOUR, Golf Central,

15 spots 12a-6a - overnight 30% of schedule European Tour, PGA TOUR Pro-Am and

similar.



Florida’s
i LINKS Magazine

Two New Courses in Cabo from Tiger andJack:: Whose:
The Best of Canada » Bargains in Urlarqdu.-._flfhb'lrhn’}f

LINKS Magazine & LINKSmagazine.com LI ,

Fall 2014 he Best Of Golf

LINKS Magazine Top 25 Golf Islands
18-HOLE

RANK  ISLAND COURSES  BEST COURSE
Great Britain 2,500 Old Course
Ireland 413  Ballybunion
Australia 1,500  Royal Melbourne
Long Island 96  Shinnecock Hills
Hawaii 75 Kapalua Plantation
Hispaniola 21  Teeth of the Dog
Hilton Head 26 Harbour Town
Kiawah 9 Ocean Course
Sea Island Seaside
Pawleys Caledonia Golf & Fish
Bermuda Mid Ocean

OWO~N0O0EWNE,

B
N = O

Jamaica White Witch Al
New Zealand Cape Kidnappers WHAT IS THE ...

Cape Breton Cabot Links

Hainan Shangin Bay B e g t ]:g ‘1 n
Bahamas Ocean Club L L C
Barbados Sandy Lane o P
Prince Edward The Links at Crowbush 1n GO

Japan Hirono s

- T We Name it and Rank the Top 25

Canaries Abama

Mauritius Nouakchott FALL 2014

- o » .00457.25 in Can
Nevis/St. Kitts Royal St. Kitts SSLIDP?KSMﬁniiE:.t‘:Jn:
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MARKETING PLAN

AMELIA ISLAND
MARKETING PLAN 2015

OVERVIEW APPROACH STAKEHOLDERS
R R RS

f AMELIA ISLAND 2015 §
E Sequel to a Blockbuster Year '




CANADIAN WEATHER NETWORK

77 The Weatter

& September 1 - November 30
& Greater Toronto and Montreal
& Online, tablet app and iTV

& Impressions: 1,470,691
& Total Clicks: 8,043

& Average CTR: .55%

& Residence Inn co-op

cord breaking winter so far.

Wad
ey T et Clunty et

W e

AMELIA&ISLAND |



AMELIA@DISLAND

RESTAURANT WEEK

& January 16-25
& Events:
& Kick-off Dinner
Thur. Jan 15 @ Ritz
& Finale Dinner
Sat. Jan 24 @ Omni
& Mixology Tours
Jan 16, 17, 23, & 24
& Cooking demos at Williams
Sonoma & WIXT

PALATE

CULTURE (il

TH
ANNUAL

AMELIA@QDISLAND

RESTAURANT WEEK
20 1.8

DISCOVER THE FLAVORS
OF AMELIA ISLAND
JANUARY 16™ = 25™

Owent Amelta Island Plansation
* Reservations Requwired for these tieo cvente.
PARTICIPATING RESTAURANTS
Enjoy pre-fixe menus for lunch and dinner!
29 50UTH
BAR ZIN BISTRO & WINE BAR

BAXTERS
BRETT'S WATERWAY CaFE

IIIII

Brought to you by

PALATE



AMELIAQDISLAND

RESTAURANT WEEK

Advertising;:

AMELIAQDISLAND
& Loca I Pa | ate RESTAU R]\NT \:“\"EE}\

2015

& Savannah o
& First Coast

& Jacksonville
& Folio Weekly
& Florida Times Union
& Amelia Islander Lopa- L TS
& News Leader e L

OF AMELIA [SLAND

& Lite 96.1 & WJCT JANUARY 16™ a2 5™
& Facebook

AMELIAGISLAND

DISCOVER THE FLAVORS
OF AMELIA [SLAND

]AN UARY 16TI1 S 25TH

Ths Ja aar, r 1 r a aelmo of Amelia Island’s
ir mhspecal
e and p x-fixe m:nus during the 7th annual
R mmmmmm t Week.

PARTICIPATING RESTAURANTS
29 SOUTH - BAR ZIN BISTRO & WINE BAR
BAXTER'S - BRETTS WATERWAY CAFE
CAFE KARIBO - CIAD ITALIAN BISTRO - CRAB TRAP
CUCINA SOUTH - ESPAMA RESTAURANT & TAPAS
GGS BISTRO - HALFTIME SPORTS BAR & GRILL
HOLA CUBAN CAFE - HORIZONS * JACK & DIANES
JOFS 2:D STREET BISTRO - LA MANCHA - LEDDY'S PORCH
LE CLOS » LULU'S AT THE THOMPSON HOUSE
MARINA SEAFOOD RESTAURANT * OCEANSIDE
PATE SUCREE - Pl INFINITE COMBINATIONS - PLAE
SANDY BOTTOMS * THE COURTYARD PUB & EATS
THE SALTY PELICAN * SLIDERS SEASIDE GRILL
THE SURF RESTALRANT & BAR * THE VERANDAH

AMELIA&ISLAND

COME MAKE MEMORIES”

ameliaisland comfyummy

AMELIAGISLAND




COLLATERAL

CAMELIMGISLAND

COME MAKE MEMORIES®
AMILIA ISLAND MILETING SERVICES
. '

MORE THAN A MEETING, A DESTINATION

-
-

-

VISITOR GUIDE

AMELIAISLAND.COM AMELIA&ISLAND GO

FLORIDA'S LEGENDARY ISLAND
WITH A SOUTHERN ACCENT

AMELIM& [SLAND



'ACATION RENTAL CAMPAIGN

B

|

LY TIME IS A BREEZE

s, When life

AMELIAISLAND. /BREEZE

MR ILIA&.[SLAND




AMELIA CONCOURS WEEK

MARCH 12-15, 2015

AMELIA
ICOURS WI

& First Coast )
& Atlanta

& Chicago

& Charlotte

& NY Times - Sunday

& Digital network

& Al channels ONE AUTOMOTIVE WEEK
RISES ABOVE THE REST.
& WJ CT Shift your expectations into top gear and join fellow car aficionades for four days of automotive pageantry on

Amelia Island, Florida. Seven of the top automotive events in the world headline a week of pure carbureted sophistication.

FLORIDA

MARCH 20TH ANNUAL AMELIA ISLAND CONCOURS D’ELEGANCE

13-15  7he Gotf Club of Amsiia Istand/The Ritz-Cariton, Amelis Istand

MARCH BONHAM'S AUCTION MARCH DUPONT REGISTRY LIVE AEROPORT RECEPTION
Fernandina Beach Solf Cluby 13 Official Amelia Island Concours d'Elegance Event
The Fernandina Beach Aitport

FESTIVALS OF SPEED

Omani Amelia island Flaniation Resort

GOODING & COMPANY AUCTION

Ormid Ameia fstand Flantation Resort

MARCH MARCH
13 13

MARCH CARS & COFFEE AT THE CONCOURS MARCH RMAUCTION
14 PRESENTED BY HEACOCK CLASSIC 14 Official Amelia Island Concours d'Elegance Event
Dfficial Amelia Island Concours d'Elegance Event The Riz-Carlton, Amelia Istand
The Golf Club of Amelia Island/The Ritz-Carlton, Ametia /sland

For hotel reservations and event tickets visit AmeliaConcoursWeek.com



ATLANTA BUS WRAPS

& January 5 - June 21
& 2 buses in Perry Garage -

downtown, midtown, Buckhead, Sandy Springs,
Dunwoody, Perimeter Mall, Roswell & Alpharetta

& 48 million impressions

Press N
TT'

"r—-dw&lﬁ-——t

m AMELIAGISLAND

COME MAKE MEMORIES’

AMELINGISLAND



DECEMBER MEDIA

Print:

&Atlanta magazine

&Local Palate - Restaurant Week
&Travel + Leisure

Radio:
«WIJCT (NPR) - Holiday Home Tour

AMELINGISLAND



JANUARY MEDIA

& NY Times Ehe New ork Eimes
& Travel Guide to Florida (annual)

& AAA Car & Travel (NY) W
& AAA World (Mid-Atlantic)

& Golfweek.com Goltweek

& Golf Georgia

& FFCG Digital Program

& WEJZ & WJCT - Restaurant Week
& Chicago train takeover

AMELIA&ISLAND |



INTERNATIONAL ADRISIN

January:

&Canadian video

& UK Multi-channel
&.Essentially America -
Germany R
&VF International Guide N D FLORIDE SE RESSEMBLINT,
(3 languages, 18 countries)

HANGER DAVIS.

0N

AMELIA&ISLAND

COME MAKE MEMORIES®

AMELINGISLAND




WINTER TV CAMPAIGN

Markets: Networks:
0 Chicago 0 Weather Channel
0o NY/NJ O Food Network
o D.C. 0 Golf Channel
O Baltimore O Travel Channel

Target: Adults 35-54, HHI $150,000+, women
Timeframe: January 5 - March 1

Total Impressions: 134,187
& :30 spots (:15/:15 mix)

& & &

AMELIAGISLAND



MEDICAL TOURISM GRANT

& Medical Meetings & Trainings Grant, Visit Florida
& $85,000 program w/ 1:1 ($42,500 match)
& 3 Sales Missions

& Atlanta

& D.C.

& Chicago
& Medical meetings promotional video
& Collateral and creative materials

AMELIA&ISLAND |



AMELIA ISLAND CHRISTMAS

@ & December 2015
& Umbrella campaign
. & Dickens on Centre
i & Southern Living event proposal

%‘%‘\/IELIA ISLAND

A QOUTHERN ELEGANCE CHRISTMAS

. DICKENS

Southern Living

_ AMELINGISLAND




INTERACTIVE
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BUILDING ASSETS/HOLIDAY 2015

_
o e T

VG TR -
e WY % B ON . !i 7
= ';n."a.‘ % \‘- q i

/ Ay F t
» B 'i:h*’* E J.‘!'.a_ ___Ly¥ _‘l'.'l | V% 1
b () a5 g s ¥
% o TR |
i e T |
ré LR

C 0 hmeiuw



UILDING ASSETS/HOLIDAY




BUILDING ASSETS/HOLIDAY 2015
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HIGHLIGHTS

Amelia Island
Movember 21 at 10:10pm - @

Good night, Florida (we are one of the less-lit spots.)

Space station astronaut captures stunning photo of
Florida at night

AMBLIMGISLAND



INTERNATIONAL TRAFFIC
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GERMAN AD TEST
ey

Unberdhrte Strande, reiche Geschichte, Luxus, Amelia Island erwartet.

Ihre Florida Insel
Entdecken Sie Amelia Island, Florida

WWW.AMELIAISLAND.COM M

AMELING ISLAND




GERMAN AD TEST
o

Unberdhrte Strande, reiche Geschichte, Luxus, Amelia Island wartet auf
Sie.

Ihre Florida Insel

Entdecken Sie Amelia Island, Florida

WWW AMELIAISLAND.COM Learn More

AMELIMISLAND



RESULTS

194,023 people reached
586,099 impressions
2,397 clicks to site

CPC: $.85
Spent: $1109

AMELIAISLAND



RESULTS

Atlanta, Ga
Jacksonville, FI
Orlando, FI

Berlin, Germany
Fernandina Beach, FI
Hamburg, Germany

Charlotte, Nc

Munich, Bayern,

Germ...
New York, Ny
Tampa, FI

Miami, FI

Nuremberg, Bayern,

G...

Cologne, Nordrhein-

W...

AMELIAGISLAND



GERMAN PRINT AD

ENTDECKEN SIE IHRE FLORIDA INSEL

Amelia Island Florida gehort zu der Sea Island Inselkette, die entlang der USA Osthaste lisge.
Mit langen, unberiihrten Strinden und groem Angebot fiir Wassersporter, Golfer, Narurliebhaber
und Feinschmecker. Es ist ein idyllisches Ferienparadies - eine Welt entfernt von dem Massentourismus.

COME MAKE MEMORIES"

AMELIAISLAND.COM

-0

AMELIMISLAND




TAXSLAYER BOWL

WIN A TAXSLAYER BOWL
GETAWAY TO AMELIA ISLAND!

TIME LEFT TO ENTER

AMELIMISLAND



INSTAGRAM PROMOTION

SHARE WITH US WHY
YOU #LOVEAMELIA
FOR YOUR CHANCE TO
WIN A COLLECTION OF
UNIQUE PRIZES AVAILABLE
ONLY ON AMELIA [ISLAND.

AMELIAS ISLAND

AMELIM& ISLAND



NEW AITDC SITE

AMELIA&ISLAND

ABOUT AITDC

FOR PARTNERS

T00LS ABOUT AITDC

ONLINE FORMS

TOG BOARD The Amelia Island Tourist Development Council o

PHOTO GALLERY

ARCHIVES

CONTACT US Tourismis Nassau County's largest job creatorand a leading driver ofits economy. Our
vision is to position Amelia Island as one of North America's top 10 island destinations,

"""""" maximizing the return on tax dollars invested, increasing demand, and enhancing the visitor

) L experience.

BEDTAXINFO

The Amelia Island Tourist Developmement Council works to be atrue partner to our
stakeholders, providing resources and programs that help generate visitation. Our programs
arefunded by a 4% touristtax on short-term accomodations. We dedicate over 75% of the
revenue to advertising and promoting Amelia |sland.

AMELIMISLAND




SOCIAL MEDIA BLUEPRINT

AMELIM& [SLAND




METADIRECT - DEMONSTRATION
WEEK OF JANUARY 5TH

@@ tripadvisor i eriaseionia iy Avenue Hotel JoN Lo EJ uso v = v

Philadelphia v Hotels «  Flights  Vacation Rentals  Restaurants  ThingstoDo  Bestof2014 TrendingNow  More v

United States » Pennsylvania (PA) + Philadeiphia : Philadelphia Hotels

Hilton Phliade|phla #hities ‘ Al 83 Philadelphia hotels

Joidrd & Hotel 4200 City Avenue, Phi'
[ 855-271-3621 4P Hotel deals [
Offers & Announcements  Bor Best prices for your stay

VISITPHILLY.COM

05/25/2014

05/28/2014

$179° o PHILADELPHIA

528 taxes & faes

VISIT |
OPHILADELPHIA | THINGS TO DO PLAN YOUR TRIP PHILLY NOW

HOME » HOTEL SEARCH RESULTE

$179
526 taxes & fees
Hilton Philadelphia City Avenue Step2 of 5
sl Welcome to B memeacnses ract
ol Hatsl Details | Ehanca hotal

seny o VISIT e
PHILADELPHIA THabn- Bl et st S

ze HHanars Paimts

32 traveler photos
1 KING BED &
i et ok,
. - Boom Detais ¥
322 people have reviewed this hotel  IEEEEaE e S
s f o i it §179 [ 1 |
Traveler rating See reviews for Rating summary i) e Ty
- P— .
Exceten: B TGk Fanies %  Seepluly @O0 S oo B 2 oo vt ot stwaroen v sous $193 [ 1 ]
o o eatie BP0 BRI e - s
Coupies 39 - P View sackages and prar o far vy
Aversge I 72 ¥ iSeepls s SOOO0 VISTTPWILLY.COM 8 THE OFFICIAL VISITOR STE FOR GREATER PHILADELPHIA  lse oo Points % = ==
& sobo 22 Sorvioo CORCO  EAsy CANCELLATION
o e o . Bosno E::r:;:éwm 2DOUBLE BEDS &
T & i =
el - i B B Cewiness @O0 i i i e 256 HO TV W
- Senior Beem Datails
Traveler tips help you choose the right room. Reom tips (s4) 1es5-2014 vis: [ S i)
b ; T
iy ~ ool i e tam st ts. §179 (e ]
322 reviews sorted by: Date - Rating English first ~ < [r—
e e m— o P
o

HHENGRS PEINTS, NOT 4 . otz Deiails

Quick Laok

Holels (63) | Restaurants (3,701) | Things o Do (654)
z T3

.
e T =

u

1 KING BED EXECUTIVE FLOOR &

nncierge Lounge accas, wesk desk, 43-nch HDTY,

AMELIMGISLAND




JUST IN TIME FOR THE HOLIDAYS




PROMOTIONS &
SPECIAL EVENTS

_ AMELINGISLAND



TaxSlayer,
(| —— BOWL

Jacksonville

Friday
4 January 2" 2015
’ \ 3:20PM
Everbank Field

JIOWA
|0\ A 4 A g  Jacksonville Florida

AMELIAG ISLAND



ZOOMA
JANUARY 17TH 2015

Amelia Island
Sponsored - @
Enjoy a fit girls weekend getaway in awe-inspiring Amelia Island on north

Fbﬁda’sCoast! TO date
THE PERFECTS

GETAWAY. - B 287

Room Nights
Booked

Mid-January

Don't Miss the Zooma FL

Enjoy the Zooma half marathan, 10K, 5K races along the Atlantic Ocean at the
Ritz-Carlton, Amelia Island. Includes wine-filled expos, yoga and much more!

Like - Comment - Share

AMELIA&ISLAND |



AMELIAQS
RESTAURANT WEEK

Welcoming a new “Lunch” menu to 2015 Restaurant Week

*Six Restaurants Offering $12.00 Lunch
*Seven Restaurants Offering Both Lunch and Dinner Options

*Seventeen Restaurants Offering One or Both Dinner Options
of $19.00 and/or $29.00

Total of 30 Restaurants Participating

_ * AMELIA ISLAND |



GREAT SOUTHERN TAILGATE
COOKOFF
IS GETTING A NEW LOOK....

GREAT SOUTHERN

TAILGATE “CLASSIC”
CELEBRATING THE ART OF
TAILGATING

New Look
New Feel
More Interaction with the Guests
More Tailgating
More and Different Food Choices
Arts and Crafts
Bigger and Better Kids Zone
headlining musical shows
Best Decorated Booth
VIP Tent will feature - Craft Beer Tasting

AMELIAGISLAND



COLLATERAL

RETAIL RETAIL

& 2015 Value Card
& 2015 Artrageous Art Walk

SECOND SATURDA Tt =
ARTRAGEOUS ARTWALK B b e ) S
ARTRAGEOUS . B
e el mtan A il ARTWALK
this island home. Thus, Second Saturdays Artrageous
Artwalk was born.
On the second Samurday of each month from 5:30pm—
i galleries Resident

304

92}

enjoy the ofart
that cach gallery has to offer as well as mect the artist.

Phatography, pottery, copper, metal, fused, as well ACTIVITIES ACTIVITIES RESTAURANTS
:;ﬂ:iiﬁ)xwﬂ_miﬂ;[ﬁ;'ﬁ:; o smmoees cove THE AL MARE poewmn
Lo TR froiduyiiy
Pty 152w ity ey
kit o B )
o ——— ot R [y —
EATAK AuEs e o
s Pranipdng Fivadeudias by
peiyapn Fnrindav-cs oy N sl B PR
i THERATIAE e prp—
D" MM IR T T iy b4
mmematn MARTATIN AT
frrrery ume =
e e [— s iy bt i b y
s S R T o i AT T o
- e 20w e e MEMORABLE |
e Sty
AMELIA ISLAND EE‘;.";::.‘.‘.."I:"»”. :::-.—-—M lh-i-r:.:"-'- it s s OFFERS f’
a sth history, culrure, 10 e s e — e s i W 472 oo e
e e bt bk

beach destination. From “Top 10 U.S. Islands™ by USA
Today to “America’s Favorite Beach Towns” by Travel
+ Leisure, Amelia Island is beloved by all!

e 205 RS
ity
)15 ARTWALKS e i
T U L AT
January 10 February 14 March 14 AMELIAISLAND.COM.
April 11 May 9 June 13 &
July 11 August 3 September 17 2 ALY PR
For more information call (904) 2770717 w T GO T U e Tt ¢ 4 - BT
October 10 November 14 December 1 2015 Amchia Isfand Tourist Devclopmeot Counsil = AT war s emronaNE T ey
S AL E AT a : e 1 S41.6700 bt 90, K0 =ity
G s ity firpirioes bl S
vEsPa AMELIAISLAND.COM e il
prarpmarrre O o it oL s care
o~ 11 s e 0 T 81
e

AMELIA& ISLAND




2015
TRAVEL TRADE

& Travel & Adventure Show — Chicago
January 17t and 18t

& New York Times Travel Show — New York
January 23" and 25t

& The Boston Globe Travel Show — Boston
February 6%, 7th and 8th

AMELIAGISLAND



TRAVEL TRADE

Amelia Island TDC
Omni Amelia Island Plantation

2015 Florida Encounter
2015 Visit Florida Marketing Retreat

December 2015

AMELIANS ISLAND



PUBLIC RELATIONS

_ AMELINGISLAND
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Press Visits HAYWORTH D

* My View from the Middle Seat / Afar.com
- 4,660/1.2 million unique monthly visitors
- October 16-20

Middle Seat

* Journal de Quebec
- 121,261 circulation
_ November 20 WHERE TRAVEL CAN TAKE YOU

* The Times

mes cjournal
- ana / lllinois »
- 89,645 circulation de quebec

- December 19-22

THE TIMES

AMELIAGISLAND



Promotions HAYWORTH D

¢ Chicago Tribune M s
- November 9-15, 2014 @hll:agu Etlhune
- 439,731 circulation
- $85,529 media value

* National Geographic

- January 5 - April 30
In-book, online and microsite
4.4 million circulation

by hon unfaue monthlyvifors NATIONAL
| GEOGRAPHIC

AMELIMGISLAND



Harris Teeter Partnership HAYWORTH D

* Sixth year of partnership & I I L

* 220+ store locations eeter
. _ o . Your Neighborhood Food Market
* North Carolina, South Carolina, Virginia, Georgia,

Tennessee, Maryland, Delaware, Florida and the
District of Columbia

* Giveaway to Harris Teeter e-Vic subscribers
- March-January

Ame Ven Drec "Vacatm:n
slam.d _ﬁ\r"é“epstakes

. . o ]nln e-VIC bafore Ma.rch 3'[ 2015 you'll I:le enlereé.
* Amelia Island Discounts to VIC Cardholders B~ (o win a Dream Vacation to Amelia Island, Florida!

- April-December

| Cirrent&YIC me:m.bers are automatically entered! Clickhere fo:r official rules or to join today!

AMELIAGISLAND




Williams-Sonoma Partnership HAYWORTH D

* St. Johns Town Center

- December 19-21 WILLIAMS-SONOMA

- January 9

* Promoting Amelia Island Restaurant Week

- g
EBET

Dlig

AMELIMSISLAND



HIGHLIGHTED MEDIA

OVERAGE

 Luxury Living in Florida (2014/15)
-North Florida Roadtrip

HAYWORTH

Luxury Living in

FLORIDA

el btiom et B # dirwrtirs Prmascding

Top rightt, 61 ol ot the Ohiras Links Couiree o Overni Asmelis Sllied Plastation Resori

reica i 8 courdry made for diving. and Reiing
tha open mad s undoubladly ore of the bost
iy 10 e Thes great nation. Fonda engoyd some
ol 1 Bt Pughvoving ol maion & vl rpa
imed road irip o whole kot of fund Northern Flonda
consists of a dheerss landecapa; from roling hils
e sy vl 10 Pl iy, Start Troem
Al Island off Florida's northeset comst and drive weat. Explors
s i o Mot Floricdd stogprsy Shorg Tob iy 1 o, Pk
and beach-comb

Amelia lsland

Leegted on the norhassism o of Flord, Amela island clfers an
unspoied seting for veing and rewording petaways. Thirteen
ries ko el v Prilles wick, The netherns and scuthan ties of
g st ek L Srolictd pvk Sridieyin, Whet BeECe st e
nearly 10 percent of the entire island. Mamed among the Top 10
Rorsh Aranican iy by Conckd Mast Traveber's Flender's Choie
Aiedis for seven cormecutve years and a Top 25 lsland in e
World i 2013, Arnelia lsband & treasunsd tor @5 bag strstches of
il Ddchad, EtSM Deoauty, Lnagel Petony. i chisiTeng -
Pt charadier

Amelin buland offers visiors o wandow inlo the: oid Amenca, Hay-
eriury commarcalsation, Amsle islnd oozes
N uDicill Falonts, word-Chies gl

& 50l of ) honsa-crinen corTiags ricks

throughs thae histore c-'\-cef ¢ nnd shopping diesrict of Fernan-

Tighty Frmandin Rasch Marims- Photohprovided coamsey of Amsiis Jdsed CVE

dina Baach. Cince & vibrani, Victorian seapont wllage. thes charmring
devevnitwn Farnarcing Bosch: has managed So neten B3 uriogs op-
(e ] _o-do'.' i 1own boasts @ beautitl 50 block testonc district
B canitury,

rrmncrru-p'."-cacr' e mansions and oottages.

Tibus i fhernince) 1o aang thi clibs 82 This konmicess Diend A
ki Island Plartation, which boasts an improssive 54 champeon.
i Pk, A% sure, 0008 L0 and hicd for B ihoen - AR
: s complete without o honseback nde
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Patar's Paint Park, focated just north of The Fitr-Carton, Amalin
wrl o Al i Fesicd vt o LIS-E4 'l"l-”-";w-v"
st costsecty of Talihusas - da's capital oty mnd one
'.ii\-rmcuu:wsl Uhieraity owns.

Tallahasses

h s roling hils and canopesd mads of Spamsh moss-deaced
oot Talahuanses dofon B ShenmohEes mont peopi hokd sbeat
Florcts, T cagutil oty oRarS. vlors Ci- S0t hatory s (ol-
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HIGHLIGHTED MEDIA

HAYWORTH )

COVERAGE

 Luxury Living in Florida (2014/15)
-North Florida Roadtrip

« South Florida Parenting (November 2014)
-Amelia Island’ s Southern Charm

Southern
{ne. e _.(‘.’"’_l'(l-l'l' m

o 8E
!




HIGHLIGHTED MEDIA

COVERAGE

HAYWORTH )

 Luxury Living in Florida (2014/15)
-North Florida Roadtrip

« South Florida Parenting (November 2014)
-Amelia Island’ s Southern Charm

* Newsday (November 2)
-A Sunshine State of Mind

AMELIA ISLAND

Situated at the northeast
corner of the state, this island
has flown eight different flags
since 1652. The climate is on the
chilly side in winter, so spring
and summer are high season,
but autumn can be pleasant.

Golfing is a big attraction on
Amelia. Amelia Plantation has
54 holes, some paralleling the
ocean. Fernandina Golf Club,
open to the public, has 27.

Fort Clinch, one of the
country’s best-preserved 19th
century forts, offers daily tours
with period re-enactments. It
is now a state park with
campgrounds, beaches and
other facilities. Many historic
sites are found in Fernandina
Beach, among them the Palace

iy’ |

Saloon and the Florida House
Inn, where Ulysses S. Grant
once stayed.

Held every March is the
Concours d’Elegance, a major
gathering that showcases 300
OF more vintage cars.

WHERE TO STAY Ritz Carlton
Amelia Island and Omni
Amelia Island Plantation (up-
scale); Amelia Island Hotel at
the Beach and Residence Inn
{moderate).
WHERE TO DINE There are
more than 40 restaurants on
the island. Salt, in the Ritz-
Carlton, is a AAA Five-
Diamond restaurant. David's
(upscale); BarZin Bistro &
Wine Bar (moderate); Cafe
Karibo (inexpensive).

INFO 9204-277-0717,
ameliaisland.com

-_.-"-

| Newéday

£ .!_




HIGHLIGHTED MEDIA

HAYWORTH )

COVERAGE

PalmBeachPost.com = sonoks 7, se° ﬁm
¢ L uXu ry LIVI n g I n F I O r I d a (2014/15) m u WVisiing Jacksonville? Soak Up Family Insider Indulge Your Inner
_North F|Orlda Roadtl’lp u Intuition Ale Works® Local Flavor Child at Sweet Pete's Sweet Shop

AMELLA ISLAND

New restavrant and bar tours

- South Florida Parenting (November 2014) A S R SR R SN N iy

Touls 5 offéding bwd GpLONS o QUESES nbiasind in eapenencing Amaka [SEand

-Amelia Island’ s Southern Charm Invough & culinary ourney. The Iree.hous Downown Tasting Toar wilvist our 10 fhe

Incal restaurants, wilh oanors and chieds presenhing creatons.

A bvg-hour Mixology Tour, alse known as Bhe “on-he-go cocklad party.” takes guests to
Tour popuiar walgnng holes, aloming Bhom B mee! mooiogsts who share Sones
aboul the bar's histony as well & the art of miang cocktals. Bolh tours lakd plaoe on

* Newsday (November 2) Thasdon
-A Su nsh i ne State Of M i nd For mone nloimalion of bekeds, wsil www amelasianmMasinglours oom

Plantation serves up three holiday cptions

The O Al taland Plantabon = offéning fiee packages thes holiddy season. The
Winler Wonderland Package stats sl S258 and includes accomimodabons, daily

: Palm BeaCh POStcom (December 4) beeaklanst, Vel panng, & welcome ameniy, milk Bnd Chiisimas cookie 1rmdown and
-New Restaurant and Bar Tours uimied access fo Santas Workshop

The Passport Package moludes a number of discounts. throughout the resor, ncluding
& 20 pescent discount off an entres ol Varondah, 25 percent dscount on a round of
goll, and 50 percent discount on an island Hoppar rental, lennis clnic and Camp
Amidia. Th package also ncludes two complimentary nounds 8l Heron's Cove
Auctvenduie Goll, $10.gft Certifical 1o Marche Burefle Des and Markol and a 559

Sveidrih Massage

The Birdies. and Bliss packaps inciudes SCONMMORATGNS and chivce of & round of golf
of & relaxing massage of facad at The Spa per night. And guests can abways de-siress
wilh 8 yoga clarss, oo

For infiormadion or resenatons, call 804-261.61617 or wsd
v omnEsmedassiandplantation com




HIGHLIGHTED MEDIA

HAYWORTH )

COVERAGE

* Luxury LI\_/II’]Q In F|0Ijlda (2014/15) Amelia Island: Small town charm in Florida’s
-North Florida Roadtrip first tourist destination

Amelia Island, Florida: Travelling on sand and trails through warm forests thick with
palmettos, and trees dripping with Spanish Moss

- South Florida Parenting (November 2014) B e ') ($101] Bt
-Amelia Island’ s Southern Charm

* Newsday (November 2)
-A Sunshine State of Mind

« Palm Beach Post (December 4)
-New Restaurant and Bar Tours

JIM BYERS / FOR TORONTO STAR

° The Star com (December 5) Fernandina Beach is an old-school Florida town, There are fun shops and fine, old buildings
-Small Town Charm in Florida’ s First Tourist B e Bt T )
De Stl nat | on FERNANDINA BEACH, FLORIDA—I'm wandering around an adorable home décor

shop called The Pickers Market in this lovely northeast Florida town, snapping photes
and chatting with the owners.

1 spot a plastic tote bag near the checkout counter with decals from around the world,
including one that says “Hotel Ontario” and another that says “YYZ.”

‘V



Promotions HAYWORTH D

¢ Chicago Tribune M s
- November 9-15, 2014 @hll:agu Etlhune
- 439,731 circulation
- $85,529 media value

* National Geographic

- January 5 - April 30
In-book, online and microsite
4.4 million circulation

by hon unfaue monthlyvifors NATIONAL
| GEOGRAPHIC

AMELIMGISLAND



PUBLIC COMMENT
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AMELIA&ISLAND
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